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Describe Their Awakening
(Why are They Motivated to Change?)

Describe Their Success Story
(What Does Success Look
and Feel Like?)
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Obstacles & Challenges
(What Could Keep Them From
Being Successful?)

Pain, Neads, Challangos.
Obstockes, ond Problems

Asprations. Ambitions. Goals,
Desires. Hopes. ond Dreoms
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